THE GLIENT g

Caravan Guard, who offer specialist insurance
for caravans, motorhomes and other leisure
homes to over 90,000 customers.

THE ISSUE

Caravan Guard were keen to develop company
values that informed employee behaviour,
recruitment decisions, ongoing development
programmes, performance reviews and rewards and
recognition.

OUR SOLUTION

We helped Caravan Guard administer an employee
survey to gain an insight into current values. A workshop
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RESULTS |

A great set of values were developed that are easy to understand
and totally unique to Caravan Guard. Feedback is that they are
now fully integrated into everything the organisation does.



